
Syllabi of Courses which Address Crosscutting Issues
(Commerce)



1.3.1 Courses which address cross cutting issues relevant to Gender,
Environment and Sustainability, Human Values and Professional Ethics into
the Curriculum

Sl.
No

Name of the Course Course Code Name of the
Programme

Specify the
issue(s)
dealing with

1 Business Management BCM1B01 Bcom Professional
Ethics and

Human Values
2 Marketing Management BCM2C02 Bcom Human Values

and
Professional

Ethics
3 Human Resource

Management
BCM3C03 Bcom Human Values

4 Professional Business
Skills

BCM3A12 Bcom Professional
Ethics

5 Entrepreneurship
Development

BCM4A13 Bcom Gender

6 Quantitative
Techniques for

Business

BCM4C04 Bcom Professional
Ethics

7 Basic Numerical
Methods

BCM3A11 Bcom Professional
Ethics

8 Banking and Insurance BCM4A14 Bcom Human Values
9 Business Research

Methods
BCM5B08 Bcom Human Values

10 Income Tax Law and
Accounts

BCM5B09 Bcom Professional
Ethics

11 Income Tax and GST BCM6B12 Bcom Professional
Ethics

12 Auditing and Corporate
Governance

BCM6B13 Bcom Human Values
and

Professional
Ethics



13 Computer Applications
in Business

BCM5B10 Bcom Professional
Ethics

14 Computerized
Accounting with Tally

BCM6B15 Bcom Professional
Ethics

15 Business Environment
and Policy

MCM1C01 Mcom Environment
and

Sustainability
16 Corporate Governance

and Business ethics
MCM1C02 Mcom Professional

Ethics
17 Management Theory

and Organisational
Behaviour

MCM1C04 Mcom Human Value
and Factors

affecting
Gender

Development
18 Income Tax Law,

Practice and Tax
Planning

MCM3C12 Mcom Professional
Ethics

19 International Business MCM2C09 Mcom Professional
Ethics

20 Financial Derivatives
and Risk Management

MCM4C14 Mcom Professional
Ethics



File Ref.No.82102/GA - IV - E3/2019/Admn 

UNIVERSITY OF CALICUT 
 

Abstract 

General and Academic - Faculty of Commerce and Management Studies - Syllabus of B.Com Programme under 

CBCSS PG 2019 w.e.f 2019 admissions- Corrections in the Syllabus - Implemented - Orders issued. 

G & A - IV - E 

U.O.No. 16934/2019/Admn Dated, Calicut University.P.O, 03.12.2019 

Read:-1.U.O No.8445/2019/Admn dated 29.06.2019. 
2. Email dated 04.09.2019 & 08.11.2019 from the Chairman, Board of Studies in 
Commerce(UG). 
3. Email dated 08.11.2019 from the Chairman, Board of Studies in Commerce(UG). 
4.Email dated 25.09.2019 & 20.11.2019 from the Dean, Faculty of Commerce and 
Management Studies. 

ORDER 
 

The Scheme & Syllabus of B.Com Programme of affiliated Colleges and SDE/ Private 
Registration w.e.f. 2019 admissions in tune with the CBCSS PG Regulations 2019, was implemented 
vide paper read (1) above. 

As per the paper read as (2), the Chairman, Board of Studies in Commerce(UG) has requested to 
correct the external and internal marks allotted for the open course in the revised Scheme & Syllabus 
of B.Com programme implemented vide U.O read as (1). The Chairman has forwarded Scheme & 
Syllabus of B.Com programme vide paper read as (3), making the following corrections also. 

a) The Credit of Common courses (English) paper- A01 and A04 in first and Second Semester are 
changed to 3 credits and 4 credits respectively. 

b) Total marks of the core project is 50 marks ( External 40 and 10 internal ) in the above revised 
Scheme & Syllabus of B.Com programme which is changed as 75 marks (External 60 and 15 
internal). 

As paper read as (4), the Dean, Faculty of Commerce and Management Studies has approved the 

corrections made by the Chairman, Board of Studies in Commerce(UG) revised Scheme & Syllabus of 

B.Com programme, vide paper read as (2) & (3). 

Sanction has been accorded by the Vice Chancellor to implement the corrections in the Scheme 
& Syllabus of B.Com Programme of affiliated   Colleges   and   SDE/   Private   Registration   w.e.f. 
2019 admissions. 

Orders are issued accordingly. 

(Corrected Scheme & Syllabus appended) 
 
 
 

 
 
 

 
To 

1. The Principals of affiliated Colleges. 
2. Director, SDE. 

Ajitha P.P 

Joint Registrar 

 

Copy to:PS to VC/PA to PVC/PA to Registrar/PA to CE/JCE I/JCE III/JCE VIII/EX & EG 
sections/CHMK Library/SF/DF/FC. 

Forwarded / By Order 
 

Section Officer  
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UNIVERSITY OF CALICUT 

 

REGULATIONS GOVERNING BACHELOR OF COMMERCE 

DEGREE PROGRAMME UNDER CBCSSUG 2019 EFFECTIVE FROM 

ACADEMIC YEAR 2019-20 

(B.COM ADMISSIONS 2019-20) 
 

1.0 Title of the Programme 

This DEGREE shall be called BACHELOR OF COMMERCE (B.Com). 

2.0 Eligibility for admission 

Any candidate who has passed the Plus Two of the Higher Secondary Board ofKerala or Pre Degree of 
Calicut University or that of any other University or Boardof Examinations in any state recognized as 
equivalent to the Plus Two of the Higher Secondary Board in Kerala, with not less than 45% marks in 
aggregate is eligible for admission, However, SC/ST, OBC and other eligible communities shall be given 
relaxation as per University rules. 
3.0 Duration of the programme 

The duration of the B.Com programme of study is three academic years with six semesters. 
4.0 Medium of Instruction 

The medium of instruction and examination shall be English. 

5.1 Courses of study 

Total number of courses (other than audit courses ) for the whole B.Com Programme is 31. It is divided 
in to courses namely:- 

 

1. Common courses 

2. Core courses 

3. Complementary courses and 

4. Open courses 

 

 

 
 

The course of study leading to the award of B.Com shall comprise the following:- 

 

5.2 Semester I 

Course Title 
Contact 
Hours 

Credits Internal External 
Total 
Marks 

Common BCM1A01(English) 4 3 15 60 75 
Common BCM1A02 (English) 5 3 15 60 75 
Common BCM1A07 (Language) 5 4 20 80 100 
Core BCM1B01 Business Management 6 4 20 80 100 
Compl. BCM1C01 Managerial Economics 5 4 20 80 100 
 Total 25 18 90 360 450 
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Semester II 

 

Course Title 
Contact 
Hours 

Credits Internal External 
Total 
Marks 

Common BCM2A03 (English) 4 4 20 80 100 
Common BCM2A04 (English) 5 4 20 80 100 
Common BCM2A08 (Language) 5 4 20 80 100 
Core BCM2B02 Financial Accounting 6 4 20 80 100 
Compl. BCM2C02 Marketing Management 5 4 20 80 100 
 Total 25 20 100 400 500 

 
Semester III 

 
 

Course 
 

Title 
Contact 

Hours 

 

Credits 
 

Internal 
 

External 
Total 

Marks 

 

Common 
BCM3A11 
Basic Numerical Methods 

 

5 
 

4 
 

20 
 

80 
 

100 

 

Common 
BCM3A12 
Professional Business Skills 

 

5 
 

4 
 

20 
 

80 
 

100 

Core BCM3B03-Business regulation 4 4 20 80 100 

 

 

Core 
BCM3B04 
Corporate Accounting 

 

6 
 

4 
 

20 
 

80 
 

100 

 

Compl. 
BCM3C03 
Human Resources Management 

 

5 
 

4 
 

20 
 

80 
 

100 
 Total 25 20 100 400 500 

 

 
Semester IV 

Course Title 
Contact 
Hours 

Credits Internal External 
Total 
Marks 

 

Common 
BCM4A13 
Entrepreneurship Development 

 

5 
 

4 
 

20 
 

80 
 

100 

 

Common 
BCM4A14 
Banking and Insurance 

 

5 
 

4 
 

20 
 

80 
 

100 

 

Core 
BCM4B05 
Cost Accounting 

 

6 
 

4 
 

20 
 

80 
 

100 

 

Core 
BCM4B06 
Corporate Regulations 

 

4 
 

4 
 

20 
 

80 
 

100 

 

Compl. 
BCM4C04 
Quantitative Techniques for Business 

5 4 20 80 100 

 Total 25 20 100 400 500 
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Semester V 
 

Course Title 
Contact 
Hours 

Credits Internal External 
Total 
Marks 

Core BCM5B07 Accounting for Management 5 4 20 80 100 
Core BCM5B08 Business Research Methods 4 4 20 80 100 
Core BCM5B09 Income Tax Law and Accounts 5 4 20 80 100 
Core BCM5B10 Course in Specialisation 4 4 20 80 100 
Core BCM5B11 Course in Specialisation 4 4 20 80 100 

 

Open 
BCM5D01 Open Course (For students 
from other Departments) 

 

3 
 

3 
 

15 
 

60 
 

75 
 Total 25 23 115 460 575 

 

Semester VI 
 

Course Title 
Contact 
Hours 

Credits Internal External 
Total 
Marks 

Core BCM6B12 Income Tax and GST 6 4 20 80 100 
 

Core 
BCM6B13 Auditing and Corporate 
Governance 

 

5 
 

4 
 

20 
 

80 
 

100 

Core BCM6B14 Course in Specialisation 5 4 20 80 100 
Core BCM6B15 Course in Specialisation 5 5 20 80 100 
 

Core Project 
BCM6B16 (PR) Three Weeks Project and 
Viva-Voce 

 

4 
 

2 
 

15 
 

60 
 

75 
 Total 25 19 95 380 475 

 

Core Courses in the area of Specialization: 

A. Finance 

1. Financial Markets and Services 

2. Financial Management 

3. Fundamentals of Investments 

4. Financial Derivatives 
 

B. Banking and Insurance 

 

1. Banking Services Management 

2. Insurance Management 

3. Foreign Exchange Management 

4. Risk Management and Insurance 

 
C. Co - operation 

 

1. Co-operative Theory and Practice 

2. Legal Environment For Co-operatives 

3. International Co-operative Movement 

4. Co-operative Management and Administration 

 
D. Computer Applications 

 

1. Computer Applications in Business 

2. 2.Business Information Systems 

3. Office Automation Tools 

4. Computerized Accounting with Tally 
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E. Travel and Tourism 

 

1. Tourism Principles And Practices 

2. Tourism Product And Promotion 

3. Tourist Transport And Tour Operation 

4. Hospitality Management 

 

 
F. Islamic Finance 

1. Introduction to Islamic Commercial Banking 

2. Fundamentals of Islamic Commercial Law 

3. Foundations of Islamic Accounting Theory and Practice 

4. Islamic Investment Funds and Insurance 

 
 

                                                          UNIVERSITY OF CALICUT 

 

SYLLABUS OF BACHELOR OF COMMERCE DEGREE PROGRAMME UNDER 

CBCSSUG EFFECTIVE FROM THE 2019-20 BATCH B.COM ADMISSIONS 

 

CORE COURSES 

 

BCMIB01 BUSINESS MANAGEMENT 
 

Lecture Hours per week: 6, Credits-4 

Internal – 20, External – 80, Examination 2.5 Hours 
 

Objectives: 

 To understand the process of business management and its functions. 

 

To familiarize the students with current management practices 

 To understand the importance of ethics in business 

 To acquire knowledge and capability to develop ethical practices for effective 

management. 

 

Module I 

Concepts of Management – Characteristics of management – Schools of management thought 

- Management and administration – Management by objectives – Management by 

participation – Management by exception – Management by motivation - Functions of 
management – Planning– Organizing - Departmentation – Delegation (25 Hours, 20 marks) 

 

Module II 

Functions of Management:– Motivation: – concept and importance – 

Contributions of McGregor, Maslow and Herzberg – Leadership – Concept and 

styles – Leadership traits - Communication – process and barriers – Control – concept - steps 

– tools – Coordination – Concept, Principles, Techniques. (20 Hours, 15 marks) 

 



  

Module III 

 

Business Ethics:– Ethics and Morality – Theories of ethics: Teleological theory – 

Deontological theory –Virtue theory – Types of ethics – Meaning and scope of business ethics 

- Characteristics – Objectives of Business Ethics - Factors influencing business ethics – 

Arguments for and against business ethics – Different views of business ethics - The 

Separatist View, The Unitarian View, The Integration View, Ethical issues in global business. 

(20 Hours, 20 marks) 

 

Module IV 

 

Corporate Social Responsibility (CSR): Meaning and definition - History of CSR activities – 

Concept of Corporate citizenship - Need and importance of CSR – Stakeholders of CSR – 

Steps in the implementation of CSR activities – CSR and business ethics - CSR and 

corporate governance – CSR initiatives in India. (18 hours, 15 marks) 

 

Module V 

 
 

Emerging concepts in management – Kaizen – TQM – TPM – MIS – ISO – Change 

management – Stress management – Fish bone (ISHIKAWA) Diagram – Holacracy - Rank & 

Yank - 20% time - Gamification - Flexi-working - Business eco system – Logistic 

management. (13 Hours, 10 marks) 

 
Reference Books: 

 
1. Boatwright. John R: Ethics and the Conduct of Business, Pearson Education, New 
Delhi. 
2. Gupta. CB; Business management, Sultan Chand & sons 

3 Koontz, H and Wechrick, H: Management, McGraw Hill Inc, New York. 

4 Prasad. LM; Principles and Practicd of Management; Sultan Chand & sons 

5 Stoner. AF and Freeman RE; Management; Prentice Hall of India 

6 Drucker, Peter, F., Management: Tasks, Responsibilities and Practices, Allied 

Publishers, New Delhi. Page 10 of 76 
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5. R.S Davar; Management Process 

6. Rustum & Davan, Principles and Practice of Management. 

7. Srinivasan & Chunawalla, Management Principles and Practice. 

8. S. V. S. Murthy. Essentials of Management. 

9. Stoner, Freeman & Gilbert, Jr.: Management, Prentice Hall of India Private Limited, 

New Delhi. 

10. Tripathy & Reddy: Principles of Management, Tata McGraw-Hill Publications, New 
Delhi. 
11. Stephen P. Robbins: Organizational Behaviour, Prentice Hall of India Private 
Limited, New Delhi. 

12. Udai Pareek: Understanding Organizational Behaviour, Oxford University Press, 
New Delhi. 

 

13. S. S. Khanka: Organizational Behaviour: Text and Cases, S. Chand & Company 

Limited, New Delh
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BCM5B08 BUSINESS RESEARCH METHODS 

 

Lectures Hours per week: 4 , Credit – 4 

Internal: 20, External: 80, Examination 2.5 Hours 

 

Objectives: 

To enable students for acquiring basic knowledge in business research methods and to 

develop basic skills in them to conduct survey researches and case studies. 

 

Module I 

 

Business Research: – Definition and significance - Features of business research – The 

research process – Variable - Proposition - Types of research – Exploratory and causal 

research –Theoretical and empirical research - Basic and applied research - Descriptive 

research - Phases of business research – Research Hypothesis – Characteristics – Research in 

an evolutionary perspective – Role of theory in research - Theory building - Induction and 

Deduction Theory. (10 Hours, 15 marks) 

 

Module II 

 

Research Design – Definition – Types of research design – Exploratory and causal research 

design - Descriptive and experimental design – Types of experimental design – Validity of 

findings – Internal and external validity – Variables in research – Measurement and scaling – 

Different scales –Construction of instrument - Validity and reliability of instrument (15 Hours, 

15 marks) 

 

Module III 

 

Data Collection: - Types of data – Primary Vs secondary data – Methods of primary data 

collection – Survey Vs observation – Experiments – Construction of questionnaire and 

instrument – Validation of questionnaire – Sampling plan – Sample size – Sampling methods 

- Determinants of optimal sample size – Sampling techniques – Probability Vs non 
probability sampling methods. (15 Hours, 20 marks) 

 

Module IV 
 

 

Data Processing: Processing stages - Editing - Coding and data entry – Validity of data – 

Qualitative Vs quantitative data analysis – Frequency table - Contingency table - Graphs - 

Measures of central tendency and index number – Testing of Hypothesis - Bivariate and multi 

variate statistical techniques – Factor analysis – Discriminant analysis- Cluster analysis – 

Interpretation. (15 Hours, 20 marks) 
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Module V 

 

Research     Report:Different     types    –     Contents     of report     –      Need      of 

executive summary – Chapterisation – Contents of chapter - Report writing 

stages – The role of audience – Readability – Comprehension – Tone – Final proof – Report 

format – Title of the report – Ethics in research – Subjectivity and objectivity in research. (09 

Hours, 10 marks) 
 

Reference Books: 

 

1. Donald R.Cooper and Pamela S, Schindler: Business Research Methods. Latest 

Edition, 

Irwin McGraw- Hill International Editions, New Delhi. 

2. John Adams, Hafiz T.A. Khan Robert Raeside, David white: Research Methods for 

Graduate Business and Social Science Students, Response Books. New Delhi- 110044. 

3. Neresh K. Malhotra: Marketing Research, Latest edition. Pearson Education. 

4. William G. Zikmund, Business Research Methods, Thomson 

5. Wilkinson T.S. and Bhandarkar P.L.: Methodology and Techniques of Social Research, 

Himalaya. 

6. S N Murthy &. U Bhojanna: Business Research Methods, Excel Books, New Delhi. 

7. Jan Brace: Questionnaire Design, Kogan Page India 

8. Michael V.P. Research Methodology in Management, Himalaya. 

9. Dipak kumar Bhattacharyya. Research Methodology. Excel Books, New Delhi. 

10. R. Paneerselvan: Research Methodology, Prentice-Hall of India 

11. Ajai S Gaur & Sanjaya S Gaur: Statistical Methods for Practice &. Research, Response 

Books, New Delhi. 

12. Kultar Singh: Quantitative Social Research Methods. Response Books, New Delhi. 

 
BCM5 B09 Income Tax Law and Accounts 

 

Lecture Hours per week: 5, Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 
Objectives: 

 

 To impart basic knowledge and equip students with application of principles and 

provisions Income - tax Act, 1961 amended up to date. 

 

Module I 

 

Basic Concepts: Income - Agricultural income - Person - Assessee - Assessment Year - 

Previous Year - Gross total income - Total income - Maximum marginal rate of lax - 
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Residential status - Scope of total income on the basis of residential status –Exempted 
incomes. (10 Hours, 15 marks) 

 

Module II 

 

Computation of Income under Different Heads: Salaries - Allowances - Perquisites -Profit in 

lieu of salary - Gratuity – Pension. (20 Hours, 20 marks) 

 

Module III 

 

Income from house property: Annual Value of House property - Computation under 

different circumstances - Deduction from annual value. 

(15 Hours, 15 marks) 
 

Module IV 

 

Profits and Gains of Business or Profession: Definition - Computation - Allowable expenses 

and non-allowable expenses - General deductions - Provisions relating to Depreciation. 

(17 Hours, 15 Marks) 

 

Module V 

 

Capital Gains: Definition of Capital Assets - Long term and Short term - Transfers - Cost of 

acquisition - Cost of improvement - Exempted Capital gains. Income from Other Sources: 

Definition– Computation. (18 Hours, 15marks) 

 
 

(Theory and problems may be in the ratio of 40% and 60%respectjvely .Only simple 

problems are to be expected) 

 

Reference Books: 

 

1. Dr. Vinod K. Singhania : Direct Taxes - Law and Practice, Taxman publication. 

2. Dr. Mehrotra and Dr. Goyal: Direct Taxes - Law and Practice, Sahitya Bhavan Publication. 

3. B.B. Lai: Direct Taxes, Konark Publisher (P) ltd. 

4. Bhagwathi Prasad : Direct Taxes - Law and Practice. Wishwa Prakashana. 

5. Dinakar Pagare : Law and Practice of Income Tax. Sultan Chand and sons 

6. Gaur & Narang : Income Tax. 

 

BCM6 B12 Income Tax and GST 

 

Lecture Hours per week: 6, Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 

Objectives: 

 
 To impart basic knowledge and equip students with application of principles and 
provisions Income - tax Act, 1961 and GST Act 2016 

 

Module I 
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Income Tax Contd: Deemed Incomes and Clubbing of income – Set- off and carry forward of 

losses - Deductions to be made in computing total income – Computation of total Income of 

individuals – Computation of Tax liability of individuals – Rebate and relief of tax. (25 

hours, 25 marks) 

 

Module II 

 
Income tax authorities – Powers and functions – Provisions of advance payment of tax – Tax 
payment – Deduction and payment of tax at source – Recovery of tax. 
Procedure of assessment of income tax – Filing of returns of income – Voluntary return of 

income – Statutory obligations in filing of returns – Return of loss – Belated returns – 

Revised returns – Defective returns – PAN – Different types of assessment – Self assessment 

– Assessment on the basis of return – Best judgment assessment – Regular assessment – 

Reassessment – Protective assessment. (20 Hours 20 marks) 
 

Module III 

 

Goods and Services Tax: Brief history behind the emergence of GST – The scope of GST – 

Definitions and meaning - Central Goods and Services Tax Act–Integrated Goods and 

Services Tax Act - State Goods and Services Tax Act - Levy and Collection of Central/State 

Goods and Services Tax - Taxable person - Power to grant exemption from tax - Time and 

value of supply of goods - Time of supply of services (17 Hours, 15 hours) 

 

Module IV 

 

Registration - Amendment of registration - Cancellation of registration - Revocation of 

cancellation of registration - tax invoice, credit and debit notes – Returns - First Return - 

Annual return - Final return - Tax Return Preparers - Levy of late fee - Notice to return 

defaulters (17 Hours, 10 marks) 

 

MODULE V 

 

Payment of tax, interest, penalty and other amounts - Interest on delayed payment of 

tax - Tax deduction at source - transfer of input tax credit - refund of tax - accounts and 

records - demands and recovery I - Inspection, search, seizure and arrest - offences and 

penalties - Audit by tax authorities - Special audit - Power of CAG to call for information. 

(17 Hours, 10 marks) 

 

(The syllabus of GST will be revised after the rules and regulations relating to GST Act are 

framed). 

 

BCM6B13 AUDITING AND CORPORATE GOVERNANCE 

 

Lecture hours per week: 5, Credits: 4 

Internal: 20 External: 80, Examination 2.5 Hours 

 

Objective: To provide knowledge of auditing principles and techniques and to familiarize the 

students with the understanding of issues and practices of corporate governance in the global 

and Indian context. 
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Module I: 

 

Auditing – Meaning – Objects - Basic Principles and Techniques – Auditing and investigation 

- Classification of Audit – Management audit – Proprietary audit – Performance audit – Tax 

audit – Social audit – Environmental audit - Audit Planning – Qualities of an auditor – 

Advantages and limitations of audit (10 hours, 10 marks) 

 

Module II 

 

Audit Procedures: Vouching - Definition - Features - Examining vouchers -Vouching of cash 

book - Vouching of trading transactions - Verification and valuation of assets and liabilities: 

Meaning - Definition and objects - Vouching v/s verification - Verification and Valuation of 

different assets and liabilities (20 hours, 20 marks) 

 

Module III 

 

Internal Control - Internal Check - Internal Audit --Definitions - Necessity - Difference 

between internal check and internal control - Fundamental Principles of internal check - 

Difference between internal check and internal audit - Special Areas of Audit: Tax audit and 

Management Audit - Recent trends in auditing - Relevant Auditing and Assurance Standards 

(AASs) - Rights duties and liabilities of auditor - Audit committee - Auditor's Report - 

Contents and types – Auditors certificate. (20 hours, 25 marks) 

 

Module IV: Conceptual Framework of Corporate Governance: Meaning, Theories, Models 

and Benefits of Corporate Governance; Board Committees and their Functions; Insider 

Trading; Rating Agencies; Green Governance/E-governance; Clause 49 of Listing 

Agreement; Class Action; Whistle Blowing; Shareholders Activism (20 hours, 15 marks) 

 

Module V 

 

Major Corporate governance failures - BCCI (UK) - Maxwell Communication (UK) - Enron 

(USA – Satyam Computer Services Ltd - TATA Finance - Kingfisher Airlines - Common 

Governance Problems Noticed in various Corporate Failures - Codes and Standards on 

Corporate Governance (10 hours, 10 marks) 

 

Suggested Readings: 

 
1. Institute of Chartered Accountants of India, Auditing and Assurance Standards, ICAI, 
New Delhi. 
2. Relevant Publications of ICAI on Auditing (CARO). 
3. Gupta, Kamal and Ashok Arora, Fundamentals of Auditing, Tata Mc-Graw Hill Publishing 

Co. Ltd., New Delhi. 
4. Ghatalia, S.V., Practical Auditing, Allied Publishers Private L td., New Delhi. 

5. Singh, A. K. and Gupta Lovleen, Auditing Theory and Practice, Galgotia 
Publishing Company. 

6. Mallin, Christine A., Corporate Governance (Indian Edition), Oxford University Press, 
New Delhi. 
7. Rani, Geeta D., and R.K. Mishra, Corporate Governance- Theory and Practice, Excel 

Books, New Delhi. 
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8. Bob Tricker, Corporate Governance-Principles, Policies, and Practice (Indian Edition), 
Oxford University Press, New Delhi. 
9. Sharma, J.P., Corporate Governance, Business Ethics, and CSR, Ane Books Pvt Ltd, New 
Delhi. 

 

Core courses in the area of Specialization-Finance 
 

 

 
 

Core Courses in the area of Specialization: Computer Applications 
 

BCM5B10 COMPUTER APPLICATIONS IN BUSINESS 

Lecture Hours per week: 4, Credits: 4 
Internal: 20, External: 80, Examination 2.5 Hours 

 

Objectives: 

 

> To help the students to acquire basic knowledge about computer and its 

applications in various areas of business. 

> To enable the students to understand the modern trends and technologies 

incomputer applications. 
 

Module I 

 

Computer Systems : Introduction – Features and Parts of new generation Computers-Factors 

to be considered while selecting computer - Importance of computers in business –Network- 

Types of network, LAN, WAN, MAN, PAN ,BAN,SAN&CAN.Computer applications in 

various areas of business- Internet, Features and uses in business- Social media & its uses in 

business. (12 Hours, 15 marks) 

 

Module II 

 

Business and web sites – introduction to web design – concepts – principles involved in 

developing a website - golden rules of web designing-page design-home page-web standards- 

audience requirement-Role of websites in a business-Cascading Style Sheet-Concept of CSS- 

HTML-HTML documents-Basic structure of an HTML Document-creating an HTML 

Document-HTML Tags. (14 Hours, 20 marks) 

 

Module III 

 

Elements of HTML-Introduction-working with text-working with Lists, Tables, Hyperlinks, 

images and multimedia-web publishing or hosting-creating the website -saving the site- 

working on the web site-themes-publishing websites-website for business growth. (13 Hours, 

15 marks) 

 

Module IV 

 

E-Commerce & Digital payments: E-Commerce, Business Models - B2B, B2C, B2G, C2C & 

B2E– Requirements of e-commerce website – Modes of delivery- Digital payments: USSD, 

NUUP, AEPS, UPI, Debit card, Credit card, Pre-paid cards, Internet Banking, Mobile 

banking, e-wallets – POS Terminals, M-POS, V-POS. (15 Hours, 15 marks) 
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Module V 
 

Digital Security – Security threats in Internet & e-Commerce, Virus & Trojan horses, 
Phishing,Hacking, Spyware – Security Measures, Antivirus, 

Firewall, Encryption, Bio-metrics–Precautions while using Internet & e- 
payments - IT Act, Major Provisions of IT Act. (10 Hours, 15 marks) 

 

Reference Books: 

 

1. Rajaraman , Introduction to Information Technology, PHI 

2. Jennifer Niederst Robbins, ―Learning web design:A beginner‘s Guide 
to HTML,CSS,Java script.and web Graphics‖ ,O‘ Reilly Media,Inc 

3. John Duckett, ―HTML and CSS Design and build websites‖,John Wiley&Sons 
4. Rajaraman , Fundamentals of Computers 4/E, PHI 

5. PTSJ Joseph, E-Commerce: An Indian perspective, PHI 

6. Ananya Misra, E-Commerce, B.K Publications Pvt.Ltd. 

7. P. Mohan , Fundamentals of Computers, Himalaya Publishing House 
8. Dennis P. Curtin , Information Technology, McGraw Hill International 

9. Behrouz A. Forouzan , Data Communication and Networking 2nd edition ,McGraw- 

Hill 

10. Avi Silberschatz, Peter Galvin & Greg Gagne Willey, Operating System Concepts 

11. Uyless Black , Computer Networks Protocols, Standards and Interface: Prentice Hall 

India Pvt. Ltd. 
12. Alfred Glkossbrenner , Internet 101 Computing MGH 

13. Alex Leon & Mathews Leon, Fundamentals of Information Technology, 

LeonTechworld 

14. Suresh Samudrala, Retail Banking Technology, Jaico Puubishing House 

15. Indian Institute of Banking & Finance, Digital banking, Taxman 

16. Karnika Seth, Computers, Internet and New technology laws, Lexis Nexis 

17. Pavan Duggal, A text book on Cyber law, Universal Law Publishing company 

18. Harish Chander, Cyber Laws and IT Protection, Prentice Hall India 
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SYLLABI FOR COMPLIMENTARY COURSES 

 

BCM1C01 MANAGERIAL ECONOMICS 

 

Lecture Hours per week: 5, Credits: 4 

 

Internal: 20, External 80, Examination 2.5 Hours 

Objectives: 

 

The objective of the course is to acquaint students with the basic principles of micro and 

macroeconomics for developing the understanding of theory of the firm, markets and the 

macro environment, which would help them in managerial decision making processes. 

 

Module I 

Managerial Economics:- – Definition and characteristics – Nature and Scope - Economics Vs 

Managerial Economics - Decision making and forward planning – Relationship of managerial 

economics with other disciplines - Basic economic tools in management economics – The 

role of managerial economist. (10 Hours, 10 marks) 

Module II 

Theory of consumer behaviour: - Cardinal analysis - Law of diminishing marginal utility – 

consumer surplus; Ordinal approach – indifference curve analysis – consumer equilibrium – 

income consumption curve and price consumption curve – Hicksian decomposition of price 

effect in to substitution effect and income effect – Demand curve for normal, inferior and 

giften goods – concept of elasticity of demand – measurement of various elasticities – 

Elasticity of supply. (20 Hours, 20 marks) 

Module III 

 

Market structure:- 

 
a. Perfect competition: – profit maximization and equilibrium of firm and industry – 
short run and long term supply curves – price and output determination. 
b. Monopoly: – Price determination under monopoly – equilibrium of firm – 
comparison between perfect competition and monopoly – price discrimination. 

c. Monopolistic competition: price and output determination – product 
differentiation – comparison with perfect competition – excess capacity under 
monopolistic competition. 
d. Oligopoly: 
indeterminate pricing and output – classical models of oligopoly – price leadership - 

collusive oligopoly – kinked demand curve. (20 Hours, 20 marks) 

 

Module IV 

 

An overview of Indian economy - Indian economy since 1991 - Basic characteristics of 

Indian economy - Factors that led to the opening up of Indian economy - Indian economy 

under WTO regime - Issues in Indian economy: Problems of growth, unemployment, poverty, 

inequality in income distribution, inflation – The role of parallel economy – The role of 

Government in a market economy. (15 Hours, 15 Marks) 

 

Module V 

 

Structure and direction of India‘s foreign trade and India‘s trade regulation and promotion - 

Exchange rate policy – Intellectual Property Rights - Foreign capital and MNCs in India, 
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Trade reforms - An overview of Kerala economy - Trade and commerce in Kerala - Industrial 

development of the state - the role of small scale industries in Kerala economy. 

(15 Hours, 15 marks) 

 

Reference Books: 

 

1. R.L. Varshney and K.L. Maheswari, Managerial Economics 

2. Ahuja. HL; Business Economics, S. Chand & co. 

3. D.N. Dwivedi, Managerial Economics 

4. Dr. S. Sankaran, Managerial Economics 

5. DM Mithani: Business Economics 

6. Seth M L Text Book of Economic Theory 

7. K K Dewett: Economic Theory 

8. Dutt & Sundaram: Indian Economy 

 

9. Petersen &. "Lewis: Managerial Economics 

10. Mote V L peul. S & Gupta G S: Managerial Economics 

11. H. Craig Petersen & W. Cris lewis: Managerial Economics 

12. Dr. P.N. Reddy and H.R, Appanaiah : Essentials of Business Economics 

13. Barry Keating and J. Holton Wilson: Managerial Economics 

 

 
 

BCM2C02 MARKETING MANAGEMENT 

Lecture Hours per week: 5, Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 

Objectives: 

>To provide basic knowledge about the concepts, principles, tools and techniques of 
marketing. >To impart necessary knowledge which help the student to choose a career in the 
field of marketing. 
>To expose the students to the latest trends in marketing. 

 

Module I 

 

Marketing Management: The value of marketing–Core marketing concepts–The new 

marketing realities–Philosophy of marketing - Creating long term loyalty relationships – 

Marketing management tasks –Analyzing consumer markets-Factors influencing consumer 

behaviour-Buying decision process - market segmentation; bases for segmenting consumer 

markets – market targeting - marketing of services - rural marketing in India; potential, 

challenges and strategies. (20 Hours, 20 marks) 

 

Module II 

 

Creating and Capturing Value: The fundamentals of product management; product levels; 

customer value hierarchy– Classification of product–Managing brands and brand equity- 

Product and Services differentiation-Product and brand relationships - Product Life Cycle 

Marketing Strategies - New product development-Packaging, labeling, Warranties and 

Guarantees. 

 

Pricing to capture value; setting the price; methods of pricing; pricing strategies; pricing for 

rural markets. (20 Hours, 20 marks) 
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Module III 

 

Delivering Value: Distribution -marketing channels and value networks-role of marketing 

channels-channel design and management decision-channel integration and system-conflict, 

cooperation and competition-Managing retailing, wholesaling and logistics-Direct and online 

marketing (10 Hours, 10 marks) 

 

Module IV 

Communicating Value: Integrated Marketing Communications; role of marketing 

communication; developing effective communication; marketing communication mix - 

managing advertising; deciding on media and measuring effectiveness ; communicating to 

rural audience- Sales Promotion-Personal selling; principles of personal selling-Events and 

experiences-Public relation-Interactive marketing-word of mouth marketing. 

(15 Hours, 15 marks) 

 

Module V 

 

E-commerce and E-marketing: Concept and nature; Reason for growth of e-marketing - E- 

commerce marketing practices; types of E-commerce; E-commerce business models; E- 

commerce marketing strategies - M-commerce marketing practices- Electronic Payment 
System-Security issues in E commerce. (15 Hours, 15 marks) 

 

Reference Books: 

 

1. Philip Kotler, Kevin Lane Keller,“Marketing Management” (15e), Pearson India 

Education Services Pvt Ltd 

2. V S Ramaswamy& S Namakumari,“Marketing Management” (Latest Edition)- 

McGraw Hill Education ( India) Private Limited, New Delhi 
 

3. S.A. Sherlekar, “Marketing Management-Concepts and Cases”, Himalaya 

Publishing House Pvt Ltd 

4. William J Stanton,“Fundamentals of Marketing”, McGraw Hill Publishing Co, 
New York 

5. Lamb. Hair, McDaniel, ―Marketing”, Cengage Learning Inc USA. 

6. Rayport, Jeffrey F and Jaworksi. Bernard J, “Introduction to E-Commerce”, Tata 

Mc Graw Hill, New Delhi 

 
 

BCM3C03 Human Resources Management 

 

Lecture Hours per week: 5, Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 

Objectives: 

 

> To familiarize the students with the different aspects of managing human 

resources in an organization. 

> To equip the students with basic knowledge and skills required for the 

acquisition, development and retention of human resources. 

 

Module I 

 

Introduction to Human Resource Management—Importance--scope and objectives of HRM. 

Evolution of the concept of HRM- Approaches to HRM- Personal management Vs Human 

Resource Management-HRM and competitive advantage- Traditional Vs Strategic Human 



Module II Page 20 of 76  

Resource Management - E-HRM - Operational E-HRM - Relational E-HRM - 

Transformational E-HRM. (20 Hours, 20 marks) 

 

Module II 

 
 

Human resource planning, Recruitment and selection—Job analysis---process of job analysis- 

job discretion- job specification-- methods of job analysis-- Conventional Vs strategic 

planning—job evaluation—Recruitment--source of recruitment-methods. (18 Hours, 18 

marks) 

 

Module III 

Placement, Induction and Internal mobility of human resource. Training of employees—need 

for training-objectives- approaches --methods-training environment- areas of training- 

Training evaluation. (12 Hours, 12 marks) 

 

Module IV 

Performance appraisal and career planning. Need and importance- objectives process- 

methods and problems of performance appraisal- . Concept of career planning –features- 

methods –uses career development (12 hours, 15 marks) 

 

Module V 

Compensation management and grievance redressal. Compensation planning objectives- 

Wage systems- factors influencing wage system-. Grievance redressal procedure- discipline- 

approaches-punishment-essentials of a good discipline system. Labour participation in 

management. (18 Hours, 15 marks) 

 

References: 

 

1. Human Resource Management- Text and Cases-- VSP Rao 

2. Human Resource Management – Pravin Durai 

2. Human Resource Management—Snell, Bohlander 

3. Personal Management and Human Resources—VenkataRatnam .Srivasthava. 

4. A Hand Book of Personnel Management Practice—Dale Yolder 

 
 

BCM4C04 QUANTITATIVE TECHNIQUES FOR BUSINESS 

 

Lecture Hours per week: 5, Credits: 4 

 

Internal: 20, External: 80, Examination 2.5 Hours 

 

Objectives: 

 
> To familiarize student with the use quantitative techniques in managerial decision 

making. 

Module I 

Quantitative Techniques - Introduction - Meaning and definition - Classification of Q.T - 

QT and other disciplines - Application of QT in business - Limitations. 

(10 Hours, 10 Marks) 
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Correlation and Regression Analysis: Meaning and definition of Correlation - Karl Pearson's 

co-efficient of correlation - Rank correlation - Regression - Types - Determination of simple 

linear regression - Coefficient of determination. (20 Hours, 20 Marks) 

Module III 

Set Theory - Venn Diagrams - Probability: Concept of probability - Meaning and definition - 

Approaches to probability - Theorems of probability - Addition Theorem - Multiplication 

Theorem -Conditional probability- Inverse probability- Baye'sTheorem. (15 Hours, 15 

Marks) 

Module IV 

Theoretical Distribution: Basic assumptions and characteristics - Probability distribution - 

Fitting of probability distribution - Binomial distribution - Fitting of binomial distribution - 

Poisson distribution - Fitting of Poisson distribution - Normal distribution - Features and 

properties - Standard normal curve. (20 Hours, 20 Marks) 

Module V 

Quantitative approach to decision making- Types and steps in decision making-Decision 

tree analysis-Different types of models-Model building steps - Linear programming- 

concepts - Mathematical formulation - Solution of LPP using graphic method 

(15 Hours, 15 Marks) 

Reference Books: 

1. Richard I. Levin and David S. Rubin, Statistics for Management, Prentice Hall of 

India, latest edition. 

2. S.P.Gupta, Statistical Methods, Sultan Chand, latest edition 

3. Sanchetti and Kapoor, Statistics, Sultan Chand. 

4. G.C.Beri, "Statistics For Managemet",Tata Me Graw Hill, 2003. 

5. J.K. Sharma, "Business Statstics:, Pearson, 2004 

6. Anderson Sweeney Williams, "Statistics for Business and Economics", Thomson. 

7. R.P.Hooda, "Statistics for Business", Me Millan. 

8. Levine Krebiel & Bevenson, "Business Statistics", Pearson edition, Delhi. 

9. J K Sharma,Quantitative Methods- Theory and applications, Mac Millan 

10. P.C. Tulsian &Vishal Pandey,Quantitative techniques-Theory and Problems,Pearson 

11. V.K Kapoor and Sumant Kapoor- OR Techniques for management- Sultan Chand & Sons 
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SYLLABUS OF COMMON COURSES 
 

 
 

BCM3A12 PROFESSIONAL BUSINESS SKILLS 

 
Lecture Hours per week: 5, Credits 4 

Internal: 20, External: 80, Examination 2.5 Hours 

Objectives: 

To update and expand basic Informatics skills of the students 

To equip the students to effectively utilize the digital knowledge resources for their study 

Module I 

Professionalism: Meaning -Definition – Characteristics - Traits and Qualities of a good 

professional - Professionalism in business - Professional Skills: important soft skills for 

business success- Professionalism in Communication: Verbal Communication: Professional 

Presentation - Different Presentation Postures- Written Communication: Email - Significance 

of Email in business – Email etiquette: format - rules – dos and don‘ts - Technical 

Documentation: Standards – Types (15 Hours, 15 marks) 

 

Module II 

E-Learning :Introduction of electronic learning - benefits and drawbacks of e-Learning - 

Online education - Digital age learners - Knowledge resources on internet - E-books, Audio, 

Video and other means for e-learning- Introduction to e-content development and tools - 

Online libraries – MOOCs - The e-Learning as a service Industry - major technologies used 

in e-earning- different approaches for e-Learning delivery - E-learning in India 

(12 Hours, 12 marks) 

Module III 

 

Business Data Analysis : Features of New Generation Computers – Concept of data analysis 

– Business Data Analysis – Data Analyst – Types of analysts - organisation and source of 

data, importance of data quality, dealing with missing or incomplete data- Social Networking 

Analysis – Big Data Analysis - Role of Data Scientist in Business & Society - Role of 

Artificial Intelligence and Intelligent Agents in e-business - Ethical and Legal considerations 

in Business Analytics (18 Hours, 18 marks) 

 

Module IV 

Socio - Cyber Informatics: IT and society - Digital Divide – Digital natives-Cyber space- 

New opportunities and threats - Cyber ethics - Cyber-crimes -Types - Cyber Laws – 

Organisations related with cyber laws-Cyber addictions - Information overload - Health 

issues - e-waste and Green Computing –Recent E-governance initiatives in India (15 Hours, 

15 marks) 

 

Module V 

 

Digital Marketing : Introduction to Digital marketing Environment –meaning & Concept – 

Need for digital marketing – Advantages and disadvantages of digital marketing -Trends in 

digital marketing- Types of digital marketing – Business models in digital marketing 

Business to Business (B2B), Business to Customer (B2C), Customer to Customer (C2C), 

Business to Employees (B2E), Business to Government (B2G) - Online advertising - types of 

online advertising - Top e-commerce websites around the world and its scenario in India. 

PPC (Pay per Click) advertising – Search engine Analytics – search engine ads – social 

media channels and ads (20 Hours, 20 marks) 
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References Books: 

 

1. Professional Business Skills – Lee Pelitz 2nd Edition 

2. Peter Norton, Introduction to Computers, Tata McGraw Hill Private Limited, 

New Delhi, 2009. 

3. Alan Evans, ITL ESL, Leslie Lamport, Dolores Etter, Darren George, 

Kenneth C Laoudon, Gary Rogers, Rainer Handel, INFORMATICS -Technology in Action, 

Pearson Education, Delhi, 2009. 

4. V.Rajaraman, Introduction To Information Technology, PHI Learning Private 

Limited,New Delhi, 2009. 

5. Daniel Minoli&EmmaMinoli, Web Commerce Technology Hand Book, Tata 
McGraw Hill, New Delhi, 2009 
6. Godfrey Parkin,DigitalMarketing:Strategies for online success,New Holland 
publishers Ltd,2009 

7. Damian Ryan,Understanding Digital marketing:Marketing strategies for Engaging 
the Digital generation,Kogan page,3rd Edition,2014 

7. Jonah Berger,Contagious Why things catch on,Simon&Schuster,2013 

8. Turban E, Armson, JE, Liang, TP &Sharda, Decision support and Business 

Intelligence Systems, 8thEdition, John Wiley & Sons, 2007 
9. Frank J. Ohlhorst, Big Data Analytics, 1st Edition, Wiley, 2012. 

10. Efraim Turban, Ramesh Sharda, Jay Aronson, David King, Decision Support and Business 

Intelligence Systems, 9th Edition, Pearson Education, 2009 

1 . Microsoft Office 2007 Business Intelligence - Reporting, Analysis, and Measurement 
from the Desktop, Doug Harts, TATA McGraw-Hill Edition, 2008 
12. Data Mining for Business Intelligence: Concepts, Techniques, and Applications in 

Microsoft Office Excel with XLMiner, GalitShmueli, Nitin R. Patel, Peter C. Bruce, Wiley 

Publication, 2010 

13. Data Mining: Concepts and Techniques‖, Morgan Kaufmann Publication, 3rd Edition, 2011 
Data Science for Business – What you need to know about data mining and data-analytic 
thinking, Foster Provost, Tom Fawcelt, O‘ Reilly Media Publication, 2013 

 
 

BCM4A13 ENTREPRENEURSHIP DEVELOPMENT 

 

Lecture Hours per week: 5,   Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 

 

Objectives: 

> To familiarize the students with the concept of entrepreneurship. 

 

> To identify and develop the entrepreneurial talents of the students. 

> To generate innovative business ideas in the emerging industrial scenario. 

 

Module I 

Concepts of entrepreneur: Entrepreneur- Definitions - Characteristics of entrepreneur- 

Classification of entrepreneur-Entrepreneurial traits -Entrepreneurial functions - role of 

entrepreneurs in the economic development - Factor effecting entrepreneurial growth – 

Entrepreneurship – Meaning – definition - Entrepreneur vs Intrapreneur - Women 

Entrepreneurs - Recent development – Problems - Entrepreneurial Development Programmes 

- Objectives of EDP - Methods of training - Phases of EDP. (15Hours, 15 marks) 

 
Module II 
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Institutional support and incentives to entrepreneurs- Functions of Department of Industries 

and Commerce (DIC) - Activities of Small Industrial Development Corporation (SIDCO)- 

Functions of National Small Industries Corporation(NSIC)- Functions of Small Industries 

Development Bank of India (SIDBI) - Khadi Village Industry Commission (KVIC)-Small 

Industries Service Institute (SISI)- Functions and services of Kerala Industrial Technical 

Consultancy Organisation (KITCO)-Activities of Science and Technology Entrepreneurship 

Development Project (STEDP)-Strategies of National entrepreneurship Development Board 

(NEDB) -Objectives of National Institute for entrepreneurship and small business 

development (NIESBUD) - Techno park-Functions of techno park Incentives- Importance- 

Classification of incentives – Subsidy - Types of Subsidy (17 Hours, 15 marks) 

 
Module III 

 
Micro Small and Medium Enterprises- Features- Objectives- Importance- Role of SME in the 

economic development- MSME Act 2006- Salient features- Credit Guarantee Fund Trust 

Scheme for MSMEs - Industrial estates-Classification-Benefits- Green channel- Bridge 

capital- Seed capital assistance-Margin money schemes –Single Window System- Sickness- 

Causes –Remedies- Registration of SSI (15 Hours, 15 marks) 

 
Module IV 

 
Setting up of Industrial unit-(Only Basic study) Environment for Entrepreneurship – Criteria 

for selecting particular project- Generating project ideas-Market and demand analysis- 

Feasibility study- Scope of technical feasibility- Financial feasibility- Social cost benefit 

analysis-Government regulations for project clearance-Import of capital goods- approval of 

foreign collaboration-Pollution control clearances- Setting up of micro small and medium 

enterprises-Location decision- Significance. (18 Hours, 20 marks) 

 
Module V 

 
Project Report - Meaning-Definition - Purpose of project reports-Requirements of good 

report - Methods of reporting - General principles of a good reporting system - Performa of a 

project report - Sample project report. (The preparation of sample project report shall be 

treated as an assignment of this course). (15 Hours, 15 marks) 

 
Books Recommended: 

1. Shukla M.B. Entrepreneurship and small Business Management,Kitab Mahal Allahabad. 

2. Sangram Keshari Mohanty, Fundamentals of entrepreneurship,PHI,New Delhi. 

3. Nandan H. Fundamentals of Entrepreneurship,PHI, NewDelhi. 

4. Small-Scale Industries and Entrepreneurship, Himalaya Publishing ,Delhi 

5. C.N.Sontakki,Project Management,Kalyani Publishers, Ludhiana. 

6. Sangam Keshari Mohanty. Fundamentals of Entrepreneurship, PHI, NewDelhi 

7. Peter F. Drucker- Innovation and Entrepreneurship. 

8. Vasanth Desai, Small Business Entrepreneurship, Himalaya Publications. 

9. MSME Act 2006. 



BCM4A14 BANKING AND INSURANCE 

 

Lecture Hours per week: 5, Credits: 4 

Internal: 20, External: 80, Examination 2.5 Hours 
Objectives: 

 

> To enable the students to acquire knowledge about basics of Banking and Insurance. 

> To familiarize the students with the modern trends in banking. 

 

Module I 

Introduction to Banking : Meaning and definition - Origin and development of banking – 

Customer of a bank - Structure of banking in India - Banks and economic development - 

Functions of commercial banks (conventional and innovative functions) - Central bank -RBI 

– Functions - Emerging trends in banking. 

Activity: List out the name of banks as per their different category 

Assignment:     Procedure for creating an account in a bank (15 Hours, 15 marks) 

Module II 

Negotiable Instruments : Definition - Characteristics - Types - Parties to negotiable 

instruments -Cheques - Types of cheques - Crossing of cheques - Drafts - Cheque vs. Draft - 

Endorsement -Significance - Regularity of endorsement - Liability of endorser -Electronic 

payments. 

Activity / Assignment: 

 Writing of cheque , writing of challan for Demand Draft 

 Procedures for a Bank Loan. (15 Hours, 15 marks) 

Module III 

E-Banking-centralized online real time electronic banking ( CORE)-Electronic Clearing 
service (ECS) - Electronic Fund Transfer - Real Time Gross settlement (RTGS)—National 

Electronic Fund transfer(NEFT)-society for worldwide interbank financial 

telecommunication(SWIFT) - E-cheque - Any Time Money - ATM.s- Credit card - Debit 

card-smart card - Internet banking - mobile banking - Tele-banking - financial inclusion - 

recent initiatives in financial inclusion. 

Activity / Assignment: 

 Chelan filling for RTGS, EFT and NEFT 

 Different types of Cards, the Procedure for application of different cards 

and the Procedure for blocking cards 

 Procedure for application or activation of net banking, m-banking and tele-banking. 

(20 Hours, 20 marks) 

 

Module IV 

 

Introduction to insurance: Concept - need of insurance-insurance as a social security tool - 

insurance and economic development-principles of insurance - various kinds of insurance - 

life and general insurance (fire, marine, medical, personal accident, property and motor 

vehicle insurance) - features-life insurance Vs. general insurance. 

Activity / Assignment: List out different names of insurance companies (15   Hours,   15 

marks) Page 68 of 76 
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Module V 

 

Life insurance-law relating to life insurance-general principles of life insurance contract, 

proposal and policy—Assignment and nomination - title and claims - general insurance - law 

relating to general Insurance - IRDA - powers and functions - insurance business in India. 

Case Study: Preparation of a proposal for life insurance and how to claim insurance in case of 

any accident, death or damage. (15 Hours, 15 marks) 

 

Reference Books: 

 

1. Sheldon H.P : Practice and Law of Banking. 

2. Bedi. H.L : Theory and Practice of Banking. 

3. Maheshwari. S.N. : Banking Law and Practice. 

4. Shekar. K.C : Banking Theory Law and Practice. 

5. Pannandikar & Mithami': Banking in India. 

6. Radhaswamy & Vasudevan: Text Book of Banking. 

7. Indian Institute of Bankers (Pub) Commercial Banking Vol-I/Vol-II (part I& II)Vol- III. 

8. Varshaney: Banking Law and Practice. 

9. Dr. P. Periasamy: Principles and Practice of Insurance Himalaya Publishing House, Delhi. 

10. Inderjit Singh, Rakesh Katyal & Sanjay Arora: Insurance Principles and 

Practices,Kalyani Publishers, Chennai. 
11. M.N. Mishra: Insurance Principles and Practice, S. Chand & Company Ltd, Delhi. 

12. G. Krishnaswamy : Principles & Practice of Life Insurance 

13. Kothari & Bahl: Principles and Pratices of Insurance 

14. B.S. Khubchandani, "Practice and Law of Banking",Mac Millan India Ltd 

15. K.C. Nanda," Credit Banking", Response Book, Sage Publication, 19
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File Ref.No.76961/GA - IV - E3/2019/Admn 

UNIVERSITY OF CALICUT 
 

Abstract 

General & Academic Branch -Faculty of Commerce and Management Studies-Master of Commerce Programme under CBCSS PG 

Regulations 2019 w.e.f 2020 Admission on wards for affiliated colleges and SDE -Incorporating Outcome Based Education - 

Implemented - Subject to ratification by Academic Council -Orders Issued. 

G & A - IV - E 

U.O.No. 5725/2021/Admn Dated, Calicut University.P.O, 29.05.2021 

Read:-1.U.O No.16567/2019/Admn Dated 22.11.2019, U.O No.16664/2019/Admn Dated 26.11.2019 
and U.O.No. 8387/2019/Admn Dated 29.06.2019. 
2. Item No.1 of the minutes of meeting of BoS in in Commerce (PG) held on 
14.05.2021. 
3. Email dated 19.05.2021 from the Chairman, BOS in Commerce (PG). 
4.Order of Vice Chancellor of the file of even No. dated 27.05.2021. 

ORDER 
 

1. The scheme and syllabus of Master of Commerce Programme under CBCSS PG Regulations 2019 has been 
implemented w.e.f 2019 admission onwards for affiliated colleges and SDE , vide paper read (1) above. 

2. The meeting of the Board of Studie in Commerce (PG), held on 14.05.2021, vide paper read (2) above, 
approved the Out Come Based Education (OBE) syllabus of   master   of   Commerce (M.Com) Programme 
under CBCSS PG Regulations 2019, without changing the content w.e.f 2020 admission onwards. 

3. The Dean, Faculty of Commerce and Management Studies and Chairman, BoS in Commerce (PG), vide paper 
read (3) above, has approved the above resolution of the Board of Studie in Commerce (PG), held on 
14.05.2021 and forwarded the Out Come Based Education (OBE) syllabus of master of Commerce (M.Com) 
Programme. 

4. Considering the urgency in implementation of the syllabus, sanction has been accorded by the Vice Chancellor on 
27.05.2021 to implement Outcome Based Education in the existing syllabus of Master of Commerce 
Programme (CBCSS PG 2019) without changing the content, with effect from 2020 Admission onwards, subject 
to ratification by the Academic Council, vide paper read as (4) above. 

5. The scheme and Syllabus effecting Outcome Based Education in the existing syllabus of Master of Commerce 
Programme (CBCSS PG 2019) for affiliated Colleges and SDE/Private Registration, without changing the content, 
with effect from 2020 Admission onwards, is therefore implemented, subject to ratification by the Academic Council. 

Orders are issued accordingly.    (syllabus appended) 
 

 

 

 

 
 

To 
1. The Principals of Affiliated Colleges. 2 The.Director, SDE. 

 
Ajitha P.P Joint 

Registrar 

 

Copy to:PS to VC/PA to PVC/PA to Registrar/PA to CE/JCE I/JCE V/JCE VIII/EX & EG Sections/GA I 
F/CHMK Library/SF/DF/FC. 

Forwarded / By Order Section 

Officer 
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UNIVERSITY OF CALICUT 

REGULATIONS FOR CHOICE BASED CREDIT SEMESTER SYSTEM (CBCSS)FOR 

MASTER OF COMMERCE PROGRAMME FOR AFFILIATED COLLEGES AND FOR SDE / 

PRIVATE REGISTRATION” IMPLEMENTED WITH EFFECT FROM 2019-20 ACADEMIC 

YEAR © 

1.0 Title of the programme 

This DEGREE shall be called MASTER OF COMMERCE (M.Com.). 

2.0. Eligibility for admission 

Any candidate who has passed B. Com or BBA (earlier BBS) degree of University of Calicut or B. Com, 

BBA or BBS degree of any other University or institutes in any state recognised by UGC or AICTE and 

approved by University of Calicut with minimum of 45% marks or equivalent grade is eligible for 

admission. OBC and SC/ST students are eligible for mark/grade relaxation as per the University rules. In 

the case of B. Com (Honours) and B. Com (Professional) students, the minimum eligibility for admission 

is 50% for all categories of students. 

2.1 Admission Procedure 

Admission procedure stipulated by University from time to time shall be strictly followed. 

3.0 Duration of the programme 

The duration of the M. Com programme of study is two years divided into four semesters. 
 

4.0 Medium of Instruction 

The medium of instruction and examination shall be English. 

5. Scheme of Instruction and Examination 

5.1 Semester One 

Course Code Course Title Interna 

l 

Credit 

Externa 

l 

Credit 

Total 

Credit 

Teachin 

g Hours 

Type 

MCM1C01 Business Environment & Policy 0.8 3.2 4 5 Core 

MCM1C02 Corporate Governance &Business Ethics 0.8 3.2 4 5 Core 

MCM1C03 Quantitative Techniques for Business 

Decisions 

0.8 3.2 4 5 Core 

MCM1C04 Management Theory and Organizational 

Behaviour 

0.8 3.2 4 5 Core 

MCM1C05 Advanced Management Accounting 0.8 3.2 4 5 Core 

 Total in Semester One 4.0 16.0 20 25  
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Semester 5.1.1: Ability Enhancement Course (AEC)* 

 

Course Code Course Title Internal 

Credit 

External 

Credit 

Total 

Credit 

Type 

MCM1A01 Internship cum Organisation Study 0.8 3.2 4 Audit 

MCM1A02 Case Study Preparation 0.8 3.2 4 Audit 

MCM1A03 Communication/Mental Ability/Numerical Skill 0.8 3.2 4 Audit 

MCM1A04 NET Coaching 0.8 3.2 4 Audit 

MCM1A05 Designing with Block Chain Workshop/ Future 

Casting Workshop 

0.8 3.2 4 Audit 

MCM1A06 Model Project Preparation 0.8 3.2 4 Audit 

MCM1A07 Soft Skill Development 0.8 3.2 4 Audit 

MCM1A08 Presentation/Publication of research 

papers/Book Review 

0.8 3.2 4 Audit 

*The institution can choose any one of the above courses. This course will not be counted for calculation 

of SGPA/CGPA 

 Grand Total in Semester One 4.8 19.2 24  

5.2. Semester Two 

Course Code Course Title Interna 

l 

Credit 

Externa 

l 

Credit 

Total 

Credit 

Teachin 

g Hours 

Type 

MCM2C06 Advanced Corporate Accounting 3.2 0.8 4 5 Core 

MCM2C07 Advanced Strategic Management 3.2 0.8 4 5 Core 

MCM2C08 Strategic Cost Accounting 3.2 0.8 4 5 Core 

MCM2C09 International Business 3.2 0.8 4 5 Core 

MCM2C10 Management Science 3.2 0.8 4 5 Core 

 Total in Semester Two 16.0 4.0 20 25  
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Semester 5.2.1: Professional Competency Course (PCC)* 

 

Course Code Course Title Internal 

Credit 

External 

Credit 

Total 

Credit 

Type 

MCM2A01 Business Analytics using R 3.2 0.8 4 Audit 

MCM2A02 Big Data Analysis 3.2 0.8 4 Audit 

MCM2A03 Live Project with Statistical Packages 3.2 0.8 4 Audit 

MCM2A04 Spread Sheet Application 3.2 0.8 4 Audit 

MCM2A05 Accounting Package Skill 3.2 0.8 4 Audit 

MCM2A06 Computer Programming Skill 3.2 0.8 4 Audit 

MCM2A07 Innovation/Entrepreneurship/Idea Pitching 3.2 0.8 4 Audit 

*The institution can choose any one of the above courses. This course will not be counted for calculation 

of SGPA/CGPA 

 

 Grand Total in Semester Two 4.8 19.2 24  

5.3. Semester Three 

 

Course Code Course Title Interna 

l 

Credit 

Externa 

l 

Credit 

Total 

Credit 

Teachin 

g Hours 

Type 

MCM3C11 Financial Management 0.8 3.2 4 5 Core 

MCM3C12 Income Tax Law, Practice and Tax 

Planning I 

0.8 3.2 4 5 Core 

MCM3C13 Research Methodology 0.8 3.2 4 5 Core 

MCM3E01 Elective I 0.8 3.2 4 5 Elective 

MCM3E02 Elective II 0.8 3.2 4 5 Elective 

 Total in Semester Three 4.0 16.0 20 25  



5 Page 22 of 82  

5.4. Semester Four 

 

Course Code Course Title Internal 

Credit 

External 

Credit 

Total 

Credit 

Teachin 

g Hours 

Type 

MCM4C14 Financial Derivatives & Risk 

Management 

0.8 3.2 4 5 Core 

MCM4C15 Income Tax Law, Practice and Tax 

Planning II 

0.8 3.2 4 5 Core 

MCM4E03 Elective III 0.8 3.2 4 5 Elective 

MCM4E04 Elective IV 0.8 3.2 4 5 Elective 

MCM4PV0 

1 

Project Work & Comprehensive Viva 

Voce 

0.8 3.2 4 5 Dissertation 

& Viva 

 Total in Semester Four 4.0 16.0 20 25  

 Grand Total 

(5.1+5.1.1+5.2+5.2.1+5.3+5.4) 

17.6 70.4 88   
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UNIVERSITY OF CALICUT 

Master of Commerce (CBCSS) 

Semester I 

MCM1C01: BUSINESS ENVIRONMENT AND POLICY 

80 Hours Credit:4 

 
Objectives: 

 
To familiarise students with the concepts of macro-economic in which a Business organization operates. 

To give an idea about the policies of the government and assess their impact on business. 

 
Course outcome: 

 
 Analyse the environment of a business from the various internal and external perspectives 

 Evaluate how the economic environment and its configurations influence in business 

decision making. 

 Apply the role of New Economic Policy and the Economic reforms in the perspective of 

Business. 

 To make understand the various policies related to FDI &Multi-National Corporations. 

 To give an in-depth knowledge about the recent Government policies regarding 

Environment management. 

 

 
Module I: Business Environment: Meaning & Elements -Components and significance–Scope–political, 
Economic, Social, Technological, Legal, Cultural and Labour Environment – Trade Unions – Quality 
Circles – External Factors Influencing Business Environment – Dimensions of International Business 
Environment –Challenges 

15 Hours 
Module II: Structure of Indian Economy: Economic Systems-Economic Planning– Planning 
Commission and NITI Ayog – Public Sector – Changing Role– Relevance – Public Sector Reforms – 
Public Private Participation – Privatization and Disinvestments – Fiscal Policy – Monitory Policy – 
Structure of Union and State Budgets – Sources of Revenue – Management of Public Debt. – GST- 
History and Development in India 

20 hours 

 
Module III: Profile of Indian Economy: New Economic and Industrial Policy–Recent Economic & Tax 
Reforms in India – GST-Land Reforms – Liberalization – Problems of Growth – Unemployment – 
Poverty – Regional Imbalances – SEZ – Social Injustices – Inflation – Black Money – Lack of Technical 
Knowledge      and      Information      –      Globalization      Various      Aspects      –      Consequences. 

 

15 hours 

 
Module IV: Foreign Direct Investment and Institutional Investment: Forms–Policy - FDI in Retail 
Trade – Problems and Consequences – FEMA – Multinational Corporations Role and Recent Trends – 
Problems and Consequences – Competition Law-Import& Export Policies- Start-ups- Digital economy- 
CRYPTO currency, Fin tech 

10 hours 

 

Module V: Environment management-Degradation of Natural Environment-Air pollution, Water 
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Pollution, Land Pollution, National Wet land Policy-Madhav Gadgil Committee Report-Kasturi Rangan 
Report-Global warming-causes &Effects, Climate Change, KYOTO Protocol, Green Financing, Carbon 
Credit, Environment Protection Act 1986(Basics)-National Green Tribunal Act (Basics) -Consumer 
Protection Act,1986 (Basics) – RTI 2005(Basics) Salient features of Information Technology 
Act:2000. 

20 hours 

References: 
 

1. M. Adhikari: Economic Environment of Business, Sultan Chand and Sons, New Delhi. 

2. Ian Worthington, Chris Britton: Business Environment. 

3. Francis Cherunilam: Business Environment, Himalaya Publishing House, Mumbai. 

4. Claire Capon: Understanding the Business Environment. 
 

5. K.V.Sivayya and VBM Das: Indian Industrial Economy, Sultan Chand Publications, Delhi. 

6. David Baron: Business and Its Environment. 

7. Panday G.N: Environmental Management, Vikas Publishing House. 

8. Raj Agarwal: Business Environment, Excel Publications, New Delhi. 

 

UNIVERSITY OF CALICUT 

Master of Commerce (CBCSS) 

Semester I 
MCM1C02 CORPORATE GOVERNANCE AND BUSINESS ETHICS 

80 Hours Credit:4 

Objectives: 

• To familiarise the students with the knowledge of corporate ethics 

• To enable the students to understand the emerging trends in good governance practices. 

• To create corporate financial reports in the global in the global and Indian context. 

Course outcome: 

 To make an understanding about the concept of Corporate Governance and the 

communication mechanism 

 To Apply the various Theories and Models of Corporate Governance and the recent 

initiatives in India and abroad 

 To make an understanding about the various committees on Corporate Governance and the 

Legal framework 

 Evaluate the role of various stakeholders, whistle blowing and the recent developments in 

India. 

 To create Important ethical principles in Business in the cultural diversity 

 
Module-I 

Meaning and Definition of Corporate Governance- Evolution of Corporate Governance- Major 

Stakeholders of a Corporate Body and their goals- Communication mechanism of corporate organisation 

with stake holders-Objectives Corporate Governance- Principles of Corporate Governance. 

15 Hours 

Module-II 
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Theories and Models of Corporate Governance- Conceptual Framework of Corporate Governance- Legal 

framework of Corporate and administrative framework- regulatory framework of corporate governance 

in India- SEBI guidelines and clause 49- Reforms in the Companies Act-Secretarial Audit-Class action- 

NCLT- Insider trading- rating agencies- green governance- shareholders’ activism- corporate governance 

in PSUs and banks- Legislative framework of corporate governance- an international perspective ( UK, 

USA, Australia, China, Russia, South Africa) 

20 Hours 

Module-III 

Various Committees on Corporate Governance- International- Blue riband Committee-Cadbury 

Committee- Greens burry Committee- Kings Committee- Securities and Exchange Commission Report- 

Indian; Birla Committee, Narayanamurthy Committee- JJ Irani Committee, Naresh Committee Report. 

Uday Kodak Committee Report Corporate Reporting Framework- Reporting of Remuneration- Service 

Contract of Directors- Financial Reporting of the activities of the company asper clause 49 of the 

Companies and SEBI Act. IFRS- Need- Importance- Significance-Use. 

15 Hours 

Module-IV 

Elements of Corporate Governance- Board of Directors- Executive Directors- Independent Directors- 

Appointment, Remuneration- Powers, Duties and Responsibilities- Audit Committee- Composition 

Power and Responsibilities- Statutory Officers- Duties, Board Committees- Responsibilities and Powers- 

Board meetings- Whistleblowing and Corporate Governance- The Concept of Whistle blowing-Types of 

whistle blowers- Whistle blower policy- the Whistle Blower Legislation across countries- Developments 

in India. 

20 Hours 

Module-V 

Business Ethics- Meaning-scope-Importance-Dimensions-Role of ethics in business-Law &ethics- 

Ethics and values-Important ethical principles in business-The new management philosophy-Ethics in 

business functional areas-integrity-Sales-HRM-Management of quality. Corporate excellence-corporate 

culture- Styles &values of management-managing cultural diversity in organisation- Building corporate 

image-knowledge workers &knowledge mgt. 

10 Hours 

Suggested Readings: 

Books 

1. Mallin, Christine A., Corporate Governance (Indian Edition), Oxford University Press, New 

Delhi. 

2. Blowfield, Michael, and Alan Murray, Corporate Responsibility, Oxford University Press. 

3. Francesco Perrini, Stefano and Antonio Tencati, Developing Corporate Social Responsibility- A 

European Perspective, Edward Elgar. 

4. Sharma. J.P., Corporate Governance and Social Responsibility of Business., Ane Books Pvt Ltd, 

New Delhi 

5. Jawahar Lal Corporate Financial Reporting Theory and Practice- Taxman 

6. Singh S: Corporate Governance-Global Concepts and Practices- Excel Books 

7. Robert A.G Monks & Nell Minow: Corporate Governance: Wiley 

8. Bob Tricker: Corporate Governance: Principles, Policies and Practices- Oxford University Press. 

9. Fernando.AC: Corporate Governance: Principles, Policies and Practices: Pearson Education 

10. Indian Institute of Corporate Affairs- Corporate Governance: Taxman 

11. Indrajit Dube: Corporate Governance- Lexis Nexis 

12. Satheesh Kumar. T.N: Corporate Governance: Principles and Practices: Oxford University Press 

13. Ghosh.B.N. Business Ethics and Corporate Governance- Mc Graw Hill Education 

14. Robert Cobbaut et al: Corporate Governance: An Institutional approach- Kluwer Law 



9 Page 22 of 82  

International. 

Note: Latest edition of the readings may be used. 
 

Cases-International 

1. Bank of Credit and Commerce International – UK 

2. Maxwell Communication Corporation and Mirror Group Newspapers (UK) 

3. Enron (USA) 

4. Anderson worldwide (USA) 

5. Vivendi (France), Lehman Brothers (USA) 

Cases-Indian 

1. Satyam Computer Services Ltd 

2. Sahara 

3. Kingfisher Ltd 

(Common governance problems noticed in various corporate failures; policy actions including 

major codes and standards. 

Journal: Chartered Accountant. 
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UNIVERSITY OF CALICUT 

Master of Commerce (CBCSS) 

Semester I 

MCM1C04: MANAGEMANT THEORY AND ORGANISATIONAL BEHAVIOR 

 

 
80 Hours Credit:4 

 
Course Outcome: 

 

1. To impart a thorough understanding about various concepts and theories in management and 

organisational behaviour. 

2. Understand the various psychological process and different motivation theories which will 

influence the performance. 

3. To Evaluate the personality traits of human beings and various ethical issues in 

Organisational Behaviour. 

4. To understand importance of group dynamics, need for work life balance and managing 

change. 

5. To apply the the various terms related to organisational culture and Techniques for 
managing organisational relationships. 

 
Module I: Introduction to management –management concept-Historical evolution schools of 
management thought –Major contributors to management thought- Principles of management-modern 
techniques in management- Japanese Management System-Korean Management system - Leadership 
and Management-Theories of Management, Theories of Leadership, Quality circle- TQM- Six sigma- 
Kaizen- Benchmarking –Core competence-Bottom of pyramid approach-MDP- steps in MDP-– - Need 
for the knowledge of OB – Need for a contingency approach to the study of OB – Emerging challenges 
and opportunities for OB – the organization as a system – System – System approach to organizational 
behaviour – Managerial functions – The organization and people. 

20 Hours 
 

Module II: Basic psychological process-Perception-Factors influencing perception - Attribution theory – 
Specific applications in organizations – Learning - Theories of learning – Using learning concepts for 
self-management – implications for performance and satisfaction – Remembering – Basic motivational 
concepts – Theories of motivation. HRM approach to managing and controlling performance. 
Behavioural aspects of Control 

15 hours 

 
Module III: Personality–Determinants of personality–Theories of personality–Major personality 
attributes influencing organization behaviour - Building and maintaining the self-values, attitudes and job 
satisfaction – Ethical issues in organizational behaviour – Mental and health problems in organizations – 
role of counselling. Building, leading and managing teams 

20 hours 

 
Module IV: Group dynamic and inter group relationships–Characteristics of workgroup – Basic forces 
of group behaviour – Quality of Work Life-Work Life Balance-Dynamics of effective operating groups – 
Work group behaviour and productivity - Team management – Styles and skills in leadership and 
communication – Power and politics in organization – Managing differences and conflicts – managing 
change – Organization and society. 
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15 hours 

 
Module: Organisational Culture, Organizational development–Techniques of organizational 
development Interventions – Grid management – Transactional analysis – Sensitivity training – Process 
consultancy -Case discussions and analysis. Techniques for managing organisational relationships. 

10 hours 
 

References: 

1. Fred Luthans: Organisational behaviour 

2. Danial C. Fieldman and Hugh Arnold: Managing individual and group behaviour in organization. 

3. Henry Mint berg: The structure of organization 

4. Edwin Gerlog: Organization theory and design 

 
 
  

 UNIVERSITY OF CALICUT 

Master of Commerce (CBCSS) 

Semester III 

MCM3C12: INCOME TAX: LAW, PRACTICE AND TAX PLANNING I 

80 Hours Credit:4 

Objectives: 

 
To enable students to understand computation of income under various heads, taxable income of various 
entities, tax planning and procedure of assessment. 

Course Outcome 
 To understand tax planning tips to individuals on the basis of residential status. 

 To understand and evaluate the computation of income under five heads and to apply tax 

planning tips for these five heads of income. 

 To understand and apply tax planning tips for Hindu Undivid family, set off and carry 

forward provisions and tax planning tips for individuals. 

 To remember and understand the powers of income tax authorities and should be able to 

calculate advanced tax liability and TDS of an individual. 

 To create ability to file the return of income of individuals and should be aware of different 

types of assessment. 

 

 
Module 1: Basic Concepts-Direct and indirect taxes- Capital& revenue- Tax planning, tax evasion, tax 
management, tax avoidance - residence and incidence of tax- exempted income- Tax planning relating to 
residence & incidence of tax 

10 hours 

 

Module 2 Computation of Taxable Income under different heads-income from salary- house 
property-income from business/profession- capital gains-other sources – Tax planning relating to 
different heads of income 

20 hours 
Module 3 Assessment-Clubbing of incomes and aggregation of income – Set off and carry forward of 
losses – Incomes exempt from taxes – Deductions in computing total income – Rebates and reliefs of 
tax- Assessment of agricultural Income – Computation of Agricultural Income – Calculation of tax on 
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integration. Assessment of individuals- AMT- Assessment of HUF -Tax planning related to clubbing and 
aggregation of income, set off and Carry forward of losses- Agricultural income, Individual Assessment 
–Tax planning- Assessment of HUF- Tax planning 

20 hours 

 
Module 4: Income Tax Authorities: Powers and functions–Provisions of advance payment of tax – Tax 
payment – Deduction and collection of tax at source – Recovery of tax – Computer applications in tax 
management. 

15 hours 

 
Module 5 : Procedure for assessment of Income Tax: Filing of return of Income–Voluntary return of 
income – Statutory obligations for filing of return – Time and documents for filing of returns – Return of 
loss – Belated returns – Revised returns – Defective returns – PAN – Different types of assessment – Self 
assessment – Assessment on the basis of return – Best judgment assessment – Regular assessment – 
Reassessment – Protective assessment. 

15 hours 
 

 

  (30% theory and 70% problems) 

References: 
 

1. BB Lal, Income Tax, Pearson (Dorling Kindersley (India) Publication, Latest Edition, 

 
2 Dr. H C. Mehrotra and Dr.S P . Goyal, Income Tax including Tax Planning and Management, 

Sahitya Bhavan Publications, Agra – latest 

 

3. Ahuja GK & Gupta Ravi, Systematic Approach to Income Tax, Bharat Law House, Latest Edition. 
 

4. BB Lal, Income Tax, Pearson (Dorling Kindersley (India) Publication, Latest Edition. 
 

5. AC SampatAyengar, Law of Income Tax, Bharat Law House, Latest Edition. 

 

 

 

 



Page 13 of 82  

 


	UNIVERSITY OF CALICUT
	UNIVERSITY OF CALICUT (1)
	(B.COM ADMISSIONS 2019-20)
	1.0 Title of the Programme
	2.0 Eligibility for admission
	3.0 Duration of the programme
	4.0 Medium of Instruction
	5.1 Courses of study
	5.2 Semester I
	Semester III
	Semester V
	Core Courses in the area of Specialization:
	B. Banking and Insurance
	C. Co - operation
	D. Computer Applications
	E. Travel and Tourism
	F. Islamic Finance
	UNIVERSITY OF CALICUT
	CORE COURSES
	Module I
	Module II
	Module III
	Module IV
	Module V
	Reference Books:
	BCM5B08 BUSINESS RESEARCH METHODS
	Objectives:
	Module I (1)
	Module II (1)
	Module III (1)
	Module IV (1)
	Module V (1)
	Reference Books: (1)
	BCM5 B09 Income Tax Law and Accounts
	Module I (2)
	Module III (2)
	Module IV (2)
	Module V (2)
	Reference Books: (2)
	BCM6 B12 Income Tax and GST
	Objectives: (1)
	Module I (3)
	Module II (2)
	Module III (3)
	Module IV (3)
	MODULE V
	BCM6B13 AUDITING AND CORPORATE GOVERNANCE
	Module I:
	Module II (3)
	Module III (4)
	Module V (3)
	Suggested Readings:

	Core courses in the area of Specialization-Finance
	Core Courses in the area of Specialization: Computer Applications
	Objectives:
	Module I
	Module II
	Module III
	Module IV
	Module V

	SYLLABI FOR COMPLIMENTARY COURSES
	BCM1C01 MANAGERIAL ECONOMICS
	Module I
	Module II
	Module III
	Module IV
	Module V
	Reference Books:
	BCM2C02 MARKETING MANAGEMENT
	Module I (1)
	Module II (1)
	Module III (1)
	Module IV (1)
	Module V (1)
	BCM3C03 Human Resources Management
	Module I (2)
	Module II (2)
	Module III (2)
	Module IV (2)
	BCM4C04 QUANTITATIVE TECHNIQUES FOR BUSINESS
	Objectives:
	Module I (3)
	Module IV (3)
	Reference Books: (1)

	SYLLABUS OF COMMON COURSES
	BCM3A12 PROFESSIONAL BUSINESS SKILLS
	References Books:
	BCM4A13 ENTREPRENEURSHIP DEVELOPMENT
	BCM4A14 BANKING AND INSURANCE
	Module V


	UNIVERSITY OF CALICUT
	1.0 Title of the programme
	2.0. Eligibility for admission
	2.1 Admission Procedure
	3.0 Duration of the programme
	4.0 Medium of Instruction
	5. Scheme of Instruction and Examination
	Semester 5.1.1: Ability Enhancement Course (AEC)*
	5.2. Semester Two
	5.3. Semester Three
	UNIVERSITY OF CALICUT (1)
	MCM1C01: BUSINESS ENVIRONMENT AND POLICY
	Objectives:
	20 hours
	15 hours
	10 hours
	20 hours (1)
	UNIVERSITY OF CALICUT (2)
	MCM1C02 CORPORATE GOVERNANCE AND BUSINESS ETHICS
	Objectives: (1)
	Module-I
	15 Hours
	20 Hours
	15 Hours (1)
	20 Hours (1)
	10 Hours
	UNIVERSITY OF CALICUT (3)
	MCM1C04: MANAGEMANT THEORY AND ORGANISATIONAL BEHAVIOR
	15 hours (1)
	20 hours (2)
	15 hours (2)
	10 hours (1)
	MCM3C12: INCOME TAX: LAW, PRACTICE AND TAX PLANNING I
	Objectives: (2)
	10 hours (2)
	20 hours (3)
	15 hours (3)
	15 hours (4)
	References:

