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Abstract: Entertainment industry is going through a period of structural change. The spread of digital technology has transformed the sector from
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physical to digital .This change can be witnessed in almost all the segments of the entertainment industry. This is especially true of music industry where
the shift from analog to digital platform is much easier. A technology revolution is a great stride forward for any industry; costs would come down, profits
would rise and those who surround the industry and live by it would benefit. The article tries to examine the structural shift in the music industry from
physical formats to digital formats as a result of technological innovations. There has been a tremendous change in music formats right from the period

of LP records to digital music.
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1 INTRODUCTION
Entertainment industry is going through a period of
structural change. The spread of digital technology has
transformed the sector from physical to digital .This change
can be witnessed in almost all the segments of the
entertainment industry. This is especially true of music
industry where the shift from analog to digital platform is
much easier. A technology revolution is a great stride
forward for any industry; costs would come down, profits
would rise and those who surround the industry and live by
it would benefit. The structure of music industry has been
transformed by the digital revolution. Music industry does
not intermediate between the producer and consumer. The
middlemen are removed from the picture with the advent of
internet. Disintermediation prevents the middlemen from
having a direct relationship between producer and

consumer. Music is delivered to the final consumer
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But for several other revolutionary changes. Marxian model,
unconventional as it is, could still be used for explaining
dynamic movements in society. It is against this theoretical
backdrop that we make use of Schumpeter's analysis of
innovations and creative destruction to explain the dynamic
changes in music industry. The technological swings
rocking the music industry, as the aftermath of the
ICT revolution could be analysed in the framework of the
neo Schumpeterian model. The cost escalation and the
ensuing problems in the entertainment industry was first
analysed by Baumol and Bowen in 1966 which is
considered as the beginning of cultural economics. Baumol
and Bowen models deals with the cost structure of the
music industry especially with its focus on escalating costs
of live performances. The subsequent studies which
followed Baumol's cost disease dealt with the question of
subsidization of arts, the debate initiated by Mark Blaug,
Peacock Moore and others The nresent stidv has its
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